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Net Promoter Score (NPS)

• 2019 Q3 - 71 
• 2019 Q4 - 72
• 2020 Q2 - 69
• 2020 Q3 - 70

• Q4 Goal = 71 



Program 
Highlights



Cobranding with Trusted Choice 

“The Trusted Choice logo provides a professional image 
and gives assurance that we are a trusted choice”
- Phillip Davenport 



Digital Review Program

83% of agencies implemented recommended 
changes to their websites 

92% find the report easy to understand

"We contacted Trusted Choice for their social 
media review and I couldn't be happier with 
the results.” – David McCormick 



Digital Review

“It's great how I can get as many reviews as I need to continuously be 
updating my website. When you don’t have coding and backend skills 
the multiple reports are awesome. The lay out of the report is super 
simple and they even attached links to help educate you when doing 
things yourself. I don’t know what we would do if we didn’t have the 
digital review help. The staff is very educated and are quick to help. If 
you are a trusted choice member and not using this service you're 
missing out.” 

-Chance Powers



Customizations

61% said that by using these custom materials it 
got their agency more leads

83% would not have been able to develop ads 
without this service. 

“The trusted choice video talking about what an 
independent agent is was my fave. Content like this 
helps set agents apart from the big guys. The custom 
videos are amazing.“ Phillip Davenport



Customizations

"Overall I think it's a great way to get our name 
out in front of potential clients and keep us at 
the top of mind for our current customers. It’s 
an inexpensive way for our agency to have 
professional quality video production to use for 
our marketing. Thank You Trusted Choice!” 
– Justin Smith



Preferred Website 
Providers

100% feel their new website is better than 
their previous one 

100% said their new website will secure 
more leads and conversions for their 
agency



Grant Programs



State Consumer Grants 



Make-A-Wish
FY21

Total Funding available: $200,000
All grants fulfilled – 29 Grants 



New Resources









On the 
Horizon for 
2021

Marketing Blueprints for Agents

Customizable Animated Line of Business 
Explainer Videos

New Member Website Experience

New Campaign Big Picture – English & 
Spanish

Expanded digital marketing 
resources/training



National 
Advertising 





4 Custom Spots: 30 Seconds to 
Know Insurance - Business 
Lines:

• Protecting your Online 
Business
• Remote Workforce
• DIY: Remodeling & Risk
• RV – Summer Travel



4 Custom Spots: 
30 Seconds to 
Know Insurance-
Personal Lines



You do You Campaign 





FY20 MEDIA 
RESULTS 

25



TOPLINE 
RESULTS

• +152MM Impressions

• +100k consumers to TrustedChoice.com 



ACHIEVED PRIMARY GOAL OF INCREASED AWARENESS
Q: Have you ever heard of Trusted Choice independent insurance 

agents?

COMSCORE RESULTS

27

Exposed respondents were 57% 
more likely to have heard of Trusted 
Choice independent insurance 
agents than the control audience.  

This 6.2 point lift (17.0% - 10.8%) 
exceeded the Comscore benchmark 
of a 2.4 point lift.

Note: All data referenced above achieved a 90% statistical significance level. 

+6.2 pts



TRUSTED CHOICE BASELINE AWARENESS IS STRONG
Q: How likely are you to recommend the following types of insurance 

agents?

Non-Trusted 
Choice IIA

Trusted Choice IIA

+44%



SIGNIFICANT IMPROVEMENT IN TC AGENT ATTRIBUTES

Q: Please indicate how strongly you agree or disagree with the following statements about 
Trusted Choice independent insurance agents, specifically.

. 

Note: Lifts referenced represent data sets that have achieved a 90% statistical significance level. 

Lift
Trusted Advisors, especially as my needs change +18.8 pts

Are active, involved members of the community +16.8 pts
Offer options that are right for me +13.6 pts
Offer customized options to fit each customers specific 
insurance needs 

+26.5 pts



2020 Make-A-Wish Campaign 



Key Accomplishments 

Increased campaign reach by 180% 
from 430k impressions in 2019 to 1.2M 
in 2020

Increased campaign engagement by 
18%





Updated Trusted 
Choice Brand Website
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