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FOR IMMEDIATE RELEASE
[Agency Name] Encourages Consumers to Review Insurance Coverage Annually
New Big “I” survey finds only 3 in 10 Americans review insurance annually, often waiting until problems arise.
[CITY], [State] (March [Date], 2026) — [Agency Name], a locally owned independent insurance agency serving the [Region/Community] area and a proud member of the Independent Insurance Agents & Brokers of America (the Big “I”), is highlighting new national research that underscores the importance of reviewing insurance coverage regularly.

Only 3 in 10 Americans (31%) review or shop for insurance each year, with many waiting until premiums increase, major life changes occur, or coverage issues arise, according to a new survey from the Big “I.”

Despite the central role insurance plays in Americans’ financial lives, many consumers revisit their policies only when there is a problem—potentially missing opportunities to better understand coverage, manage costs, or ensure that protection still reflects their needs.

Nearly 9 in 10 Americans (88%) say having insurance is very or somewhat important to their financial security, according to the survey. Yet coverage reviews often remain reactive rather than routine, allowing protection to drift out of sync with a consumer’s financial situation, assets or priorities.

This trend is unfolding against a backdrop of broader changes across the insurance marketplace.

Premiums are rising in many regions due to higher claims costs, severe weather losses and rebuilding expenses. Legal system abuse, in particular, is affecting how policies are issued and renewed, while new technology and InsurTech platforms are changing how consumers evaluate their options.

Nearly half of respondents (49%) say they only revisit their insurance after a premium increase or report never reviewing their policies at all—limiting opportunities to proactively assess coverage, adjust limits or address gaps before problems arise. 

At the same time, many consumers recognize the need to take a closer look at their policies. The survey found that 76% say they are likely to re-examine or adjust their insurance coverage in the next 12 months.

Consumers also value professional insurance guidance. Among respondents, 35% prefer working with an independent insurance agent, reflecting demand for choice and flexibility when seeking insurance support.

The Big “I” and its member agencies encourage consumers to take a more proactive approach to reviewing their coverage. Regular check-ins do not have to be complicated, but they can help ensure policies—and premiums—continue to reflect current needs, priorities and financial goals.

Consumers can take a more active role by:
• Reviewing policies at least once a year and after major life changes
• Asking questions to better understand what is—and isn’t—covered
• Making sure coverage limits still reflect current assets and needs
• Checking in periodically to see whether coverage should be updated

Independent insurance agents can support these conversations by offering choice across carriers, helping consumers compare options, understand trade-offs between coverage and cost, and make informed decisions without waiting for a premium increase or coverage issue to prompt action.

To learn more and view the full national survey findings, visit: [INSERT BIG “I” LINK]

Methodology 
National survey conducted by Mfour Data Research via mobile targeting consumers ages 25+ who have home, auto and/or business insurance.
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About the Independent Insurance Agents & Brokers of America (the Big “I”)

Founded in 1896, the Independent Insurance Agents & Brokers of America (the Big “I”) is the nation’s oldest and largest national association of independent insurance agents and brokers, representing more than 25,000 agency locations. Big “I” members are trusted insurance advisers who offer consumers all types of insurance—property, casualty, life, health, employee benefit plans and retirement products—from a choice of insurance companies. 

